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JEROME GOUET IS APPOINTED VP PROCUREMENT PLATFORMS
A,C,D,LCV & RENAULT BRAND

e AsofNovemberist, 2023, Jérome Gouet is appointed VP Procurement Platforms A, C, D,
LCV & Renavult brand, replacing Jana Striezel.

e Hebecomes a member of the Renault brand management committee.
e Jérome Gouetreports hierarchically to Francois Provost, Renault Group Chief

Procurement, Partnerships and Public Affairs Officer, and functionally to Fabrice
Cambolive, CEO of Renault brand.

£

Jérome Gouet, 55, is a graduate engineer from the /nstitut National Polytechnique de Grenoble
(INPG) and holds a master's degree in Management and Business Administration from IAE Paris
Sorbonne Business School.

He joined Renaultin 1994 as a buyer and has over 25 years' experience in purchasing in Europe
and internationally.

He successively held the positions of Purchasing Managerin Latin America (1998), Supplier
Account Manager (SAM) Plastics Raw Materials (2003), then Cockpit Module (2006), before
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being promoted to Supplier Account Officer (SAO) in 2010, defining the Alliance Purchasing
strateqgy for Seats

In 2012, Jérébme Gouet was appointed Purchasing Director at 2ASDU, the entity setup in India to
develop the Alliance's A-segment vehicles and was notably involved in the genesis of Renault
Kwid in India and Latin America.

In 2015, he joined the Alliance Purchasing Organization as Alliance Global Director (AGD) in
charge of Body & Electrical Parts, contributing to implement the EV Value Chain.

ABOUT RENAULT

Renault, a historic mobility brand and pioneer of electric vehicles in Europe, has always developed innovative vehicles. With the
‘Renaulution’ strategic plan, Renault has embarked on an ambitious, value-generating transformation moving towards a more
competitive, balanced and electrified range. Its ambition is to embody modernity and innovation in technology, energy and mobility
services in the automotive industry and beyond.
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