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STRONG SALES PERFORMANCE DRIVEN BY NEW MODEL LAUNCHES 
IN HIGH VALUE SEGMENTS 
 

 
 

 
 

• While maintaining a value-oriented sales policy, Renault worldwide sales for Q1  reached  354,545  
units*, which represents an increase of 9% vs first quarter 2022. 

 
• In Europe, Renault brand sales grew by 20% to reach 231,125 units. 

 
• Renault registered a strong growth on the C-segment (+51%) in Europe driven by the success of 

Megane E-Tech Electric, Arkana and New Austral. 
 

• On the electrified market**, Renault maintains its leading position with a 24% volume increase, 
supported by a double offer on EV and full hybrid models. 

 
• Renault keeps a stable channel mix with more than 1 in 2 sales to private customers in Europe. 

 
• Renault, leader of European Van market, registered a double-digit growth in the LCV sales in Europe 

(+32%) in a market up 8%. 
 
 
 
 
 
* All figures without Russia sales. 
** Includes EV, Hybrid (HEV) and Plug-In Hybrid (PHEV), excludes Mild-Hybrid (MHEV). 
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While maintaining the value-oriented sales policy, Renault worldwide sales reach up to 354,545 units* (PC 
& LCV), which represents an increase of 9% vs Q1 2022. 
 
In Europe, Renault reaches a market share of 6.2% (+0.2 pt vs Q1 2022) with  231,125 units (PC & LCV). As in 
2022, the brand shows significant progress in the high-value segments – the growing electrified** market, 
the C-segment, the retail market and the LCV business. 
 
 
 
GROWTH IN ELECTRIFIED MARKET 
 
On electrified market, Renault maintains its leading position with a 24% increase to reach 61,000 cars. 
 
The electrified range (BEV and Hybrid powertrains) now represents 38% of Renault passenger cars sales in Europe in 
Q1 2023, while the market average reaches 34%. 
 
Full hybrid vehicles (HEVs) had a strong first quarter, with sales increasing by 42% to 38,400 units. This technology, 
which is highly demanded by private customers, reaches a mix of 60% on Arkana sales and 67% on New Austral. 
 
Renault EV registrations in Europe increased by 15% to reach 20,000 cars. Megane E-Tech Electric, which is going on 
sale in a full year in 2023, reached more than 11,000 sales in the first quarter. It is the best-selling electric vehicle in its 
segment in France. 
 
 
GROWTH IN HIGH-VALUE BUSINESS  
 
In the C-segment in Europe, Renault sales are growing by 51% with more than 62,000 registrations. In addition to 
Megane E-Tech Electric, the success of Renault Arkana continues, with already more than 18,500 sales in Q1 2023. New 
Renault Austral launch is progressing successfully with 15,500 sales in Q1 2023 and 22,400 units sold since its start of 
sales last November 2022. 
 
In a context where supply remains under constraint, Renault achieves its retail target and maintains it at an optimised 
level, with more than one out of two vehicles sold to private customers. The retail mix reaches 54% in Q1 2023, which is 
+10 points vs market average (44%). 
 
 
GROWTH IN THE LCV MARKET 
 
Renault is the LCV leader of European Van market with a strong performance, up 32% with 68,486 sales, in a market 
that grew by 8%. 
This dynamic performance was driven by the success of our three flagship products, Kangoo (+36%), Master (+20%) 
and Trafic (+43%), leaders in their segments. 
A pioneer in electrified commercial vehicles for 12 years with Kangoo and Master, the brand will continue this 
momentum with the launch of Trafic Van E-Tech and the unveiling of a new EV van before the end of the year. 
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RENAULT ACCELERATES ITS 
PROFITABLE GROWTH THANKS TO OUR 
SUCCESSFUL LAUNCHES IN THE HIGH-
VALUE SEGMENTS (ARKANA, NEW 
AUSTRAL AND MEGANE E-TECH 
ELECTRIC). WE EXPECT TO 
ACCELERERATE THIS DYNAMIC WITH 
THE NEW ESPACE LAUNCH. 

Fabrice Cambolive  

Chief Executive Officer, Renault brand 
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TOTAL SALES PC+LCV       
  End of March *  

  2023 2022 % variation 

RENAULT       

PC 266,867 256,840 +3.9 

LCV 87,678 69,660 +25.9 

PC+LCV 354,545 326,500 +8.6 

RENAULT KOREA MOTORS       

PC 6,908 12,032 -42.6 

TOTAL        

PC 273,775 268,872 +1.8 

LCV 87,678 69,660 +25.9 

PC+LCV 361,453 338,532 +6.8 

* Perimeter = w/o Russia        
 

RANKING 15 MAIN MARKETS – FIRST QUARTER 2023*   
Ranking Markets Volumes PC+LCV M/S    
    (units) (in %)    

1 FRANCE 87,878 17.3    
2 BRAZIL 26,298 6.0    
3 ITALY 24,532 5.2    
4 TURKEY 19,972 8.5    
5 SPAIN+CANARY ISLANDS 18,047 6.6    
6 GERMANY 17,205 2.4    
7 UNITED-KINGDOM 16,174 2.8    
8 INDIA 15,013 1.3    
9 ARGENTINA 11,661 10.2    

10 BELGIUM+LUXEMBOURG 11,333 6.9    
11 MEXICO 9,415 3.0    

12 NETHERLANDS 8,809 7.5    
13 COLOMBIA 8,153 19.6    
14 POLAND 7,585 5.5    
15 SOUTH KOREA 6,970 1.6    

* Perimeter = Renault+RKM and PC+LCV         
 
 
 
ABOUT RENAULT 
Renault, a historic mobility brand and pioneer of electric vehicles in Europe, has always developed innovative vehicles. With the 
‘Renaulution’ strategic plan, Renault has embarked on an ambitious, value-generating transformation moving towards a more 
competitive, balanced, and electrified range. Its ambition is to embody modernity and innovation in technology, energy, and mobility 
services in the automotive industry and beyond. 


