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INTRODUCTION

The automotive industry A ¥ansformation will be more than complex: it will be total! The paradigm has
shifted: the world is now aware that it is fragile . This applies to climate change as much as natural
resources and the models underpinning society. There is a broad consensus around the need for change.
The goal now is to turn this collective awareness into a  motor for a greener, safer, more inclusive future.
The challenges surrounding climate cha nge, resource preservation and evolving mobility habits are
radically reshaping the automotive industry AV Y D O X Hhroedh td. Raison GA & Putpbdse) and its
ongoing Renaulution strategic plan , Renault Group and its brands have embarked on an extensiv e
transformation, shifting the focus away from volume and towards economic, environmental and social

value, and have set their sights on carbon neutrality in Europe by 2040 and worldwide by 2050. To achieve
this, the Renault brand is for example aiming for an entirely electric range in Europe by 2030. The Group,
which was one of the first to venture into the electric vehicle arena over a decade ago, will do much more
to advance decarbonisation than reduce emissions in use .Today Renault is unveiling its Renault Scenic
Vision concept car, which embodies its sustainable development commitments and encapsulates them
inavehicle.* W WDNHV 3 HQDXOWAV GHFDUERQL VDWLCRR of@hie .DQG DGDSW
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UNIQUE, SINGUIAR, PLURAL A PIONEERINGCONCEPTCAR

Renault is writing a new chapter in its history with an innovative concept car that shows the way and
brings the vision to life. Outside, it heralds the 3 HQD X OW U D QJ 4dléc¥ic family¢xrU Hhsid®,@ @wite s
travellers into a new time, into a future where technology and innovation will make the world more

sustainable and more environmentally  -friendly.

The Scenic Vision concept car is blazing a new trail to more sustainable, safer and more inclusive mobility.

Itis visionary and exploratory, it brings the most futuristic decarbonisation technologies to life today , and
tHPERGLHYV WKH WKUHH SLOODUV RI 3HQDXOW (URXSAV VXVWDLC

safety and inclusion.

1 Its eco-design and its breakthrough s on the circular -economy front 6 70% of its materials are
recycled, in many cases in closed loops , and 95% are recyclable 0 contribute d irectly to resource

preservation.

RENAULT PRESS
media.renault@renault.fr
media.renault.com 4/ 48



1 Itis a hybrid O electric and hydrogen 0 car that requires fewer and shorter stops. Its carbon
footprint , including the battery , is smaller: Renault Scenic Vision is a zero-emission car (in
production and in use ) and its carbon footprint is  75% lower than that of a conventional electric

car.

1 The technology in the car enhances driver and passenger safety by reducing the number of

accidents by up to 70%.

f TKLV FRQFHSW FDUAV GHVLJQ DOVR PLUURUV WKH WHDPVA

accessible to all and right for everyone.

I/ All our corporate commitments are not enough if we are |
not taking them all the way down to our vehicles. 5 K D W;
why | requested the Renault teams to come up with the
1st concept -car that fully embodies our new ESG strategy
and its 3 pillars: environment, safety and inclusion.

We called it Sc enic Vision. SceQL Fp OLNH RXU
YLYUHap DQG 7L WL FSQ-IRESI—DFI—IUXX\/VI-Q)}
expectations.

Luca de Meo, CEORenault Group and Renault brand

RENAULT PRESS
media.renault@renault.fr
media.renault.com 5/ 48



PRESS
KIT

19May 2022

SUSTAINABLE DEVELOPMENT: SOLIBCONCRETE COMMITMENTS

At its 2021 Annual General Meeting, Renault Group detailed the sustainable development policy itis rolling

out in its Renaulution strategic plan .
This bold policy is actively support ing WKH ( URXSAV WUDQVI RUP prigreBsQowardd/itlsD WH J \
performance objectives. It is based on three major pillars integraWHG L QWR WKH FRPSDQ\ AV R
1. Environment: WKH DLP LV WR UHGXFH FDUERQ HPLVVLRQV WKUF
reduce impacts on natural resources thanks to the circular economy. This end-to-end
reduction © from cradle to use to grave 8 makes it possible to aim for carbon neutrality in
Europe in 2040 and worldwide in 2050;

2. User safety: we are fulfilling this longstanding commitment by analysing accidents,

biomechanics and behaviour, and using findings to fine -tune the on-board intelligence thatis
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making cars ever safer . Renault's safety policy is based on a five -pronged approach:

awareness raising, prevention, correction, protection, and rescue

3. Inclusion :to support new mobility habits and the technological shift in its industry, the Group
is also upgrading skills and preparing the trades of the future. The company is also taking
concrete measures to step up inclusion and better protect its emp loyees by aiming for zero

occupational accidents and zero occupational illnesses by 2030.

These commitments & which are contributing to transforming the Group into a greener, more high -tech
enterprise that generat es its reven ues in new business fields revolving around data, energy and services

6DUH WKH F RIPLS\DREyeAd4kction. They embody its values of innovation — and solidarity .

he Renault Scenic Vision concept car embodies the
transformation that the Renaulution has set in motion,
towards a greener, more high -tech company focused on
data, energy and services. It addresses the challenges
surrounding the climate, resource preserva tion, user health
and safety, and accessibility. This car is opening a new
chapter in vehicle design by covering everything from
cradle to grave with an ecosystemic approach. Its
materials are 70% recycled and 95% recyclable, including
the battery.
The te chnologies built into the Safety Coach can reduce
accidents on roads by up to 70% and add a health
dimension to the safety features. Beyond its attractive
looks, it is built around a series of objectives that the Group
has set and will gradually be transfe rring to upcoming
generations of vehicles.

Cléa Martinet, VP Group Sustainability
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RENAULT SCENIC THE CAR FOR LIFE AND FOR LIVING IS BACK

An invitation to travel. ThiszDV WKH | LUVW 4FHQLF FRQFHSW F DUAM99SAURPL V't
promise that marked its time. Renault invented the compact minivan with a friendly family car that

treated everyone to a one -of-a-kind travel experience, where memories from th e journey lingered after

you reached your destination. 5KLV a8 FDU RI WKH | XWXUH 3fteDfQuv genetat@iwsS L UH G
Renault Scenic is reinventing itself; and this model is not just a silhouette, it is an experience like no other

With the new Renault Sc enic Vision concept car, this car for life and for living is back and its invitation oto

enjoy every second with your family, share every moment, while enjoying unparalleled comfort and

optimum space inside dis still on.

4 F H Q borigiAaV DNA is still there, but it has evolved. The world has changed over the past three decades.

So has the automotive universe. The notion of travel has changed, travel habits have changed with it , the
significance of cars is not the same , needs are changing shape. This concept car encapsulates a new
vision for the family car. Its exterior design provides a preview of an all-electric model that will be unveiled

in 2024. This C segment vehicle designed for long family journeys will come wit  h all the advantages of the

CMF-EVplatform , plustak e well -being on board to new heights
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Tapping into 30 years of experience, the new Scenic Vision concept car is more than a car: it is a vehicle for
a vision. A vision of a more protected environment, a leap forward for safety and the next level of inclusion.
These commitments made by Renault contribute to sustainable and inclusive mobility, to mobili ty that

intertwines driving pleasure, accessibility for all and environmental preservation.

/ he Renault Scenic Vision changed the way we designed
cars. This concept car is not a creative spark brought to
life, it is the product of a conceptual methodol ogy based
on three major pillars: the environment, safety, and
inclusion. It's interesting to see to what extent the new
approach fed into our creativity and dictated certain
aesthetic choices and not the other way around. This
concept car is unique in jus t how realistic its features are.
The Scenic Vision also charts a new course for the Renault
brand, one towards mobility that is more sustainable,

safer, and more inclusive. I/

Gilles Vidal , VP Design Renault
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CARING FOR THE CLIMATE

Carbon neutrality in  Europe by 2040 and worldwide by 2050

There is now a broad consensus around the magnitude of the climate challenge and the urgent need for

collective action .Renault Group is aiming for carbon neutrality throughout its operations in Europe by

2040 and worldwide by 2050. It is progressing towards this goal with a strategy that involves all its
stakeholders. In other words, it is reducing carbon emissions across the board : through the materials and
components it buys, the processesat L WV SURGXFWLRQ VLWHVp LWV FDUVA HPLVYV
and their recycling process . The vehicle& entire lifecycle has been optimised to meet this ambitious

objective, which dov etails beautifully with the era that is dawning for mobility .

Renault Scenic Vision captures this vi ew of decarbonisation with a zero -emission power system, low -
carbon materials and responsible manufacturing processes in carbon -neutral plants. Renault Scenic

Vision is aiming for a 75% smaller carbon footprint than a conventional electric vehicle.
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HYBRID POWERELECTRIC PLEASURIEACILITATED BY HYDROGEN

Transport accounts for 23% of COz+ emissions worldwide, and 45% of those emissions come from
passenger travel on roads. Renault, which has been spearheading electric mobility in Europe for more
than 10 years, is looking into alternatives to address the full range of mobility requirements .The Renault
Scenic Vision conc ept car is powered by a one -of-a-kind hybrid J electric and hydrogen & propulsion
system. It has a new -generation motor -engine, a smaller battery ,with a smaller carbon footprint ,and a
fuel cell running on green hydrogen . And it is ushering mobility into a completely new age, which the Group
believes is viable for the coming decade.

a* WAV QRW MXVW FHHilEgREnhdBse Bdsds Gat aré Ielroot cause of global warming. In order to expresses a carbon

footprint with a single unit, all other greenhouse gases are converted into CO 2HTXL YDOHQWY RWKHUZEANHLIRQRAQHQ
0 $:82Lj4 %

C A customised powertrain

Renault Scenic Vision A I60 kW electrically excited synchronous motor derives directly from All-new
Renault Megane E-TECH ElecticAV PRWRU DQG LV Pa¥6H Ituses nokteHearsh@IBnagiis, L Q
which helps to reduce its carbon footprint and create a responsible and sustainable ecosystem. The 40
kWh battery is rec yclable and will be made in France by 2024 at the Renault Electri City Gigafactory. It is
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two times lighter, smaller and actually costs less than a battery for a similar electric vehicle.  And it has a 16
kW fuel cell to recharge it during long drives and  thus extend its range .In 2030 and beyond, once the
network of hydrogen stations is large enough , you will be able to drive up to 800 km & or, for instance, 750
km from Paris to Marseille 0without stopping to charge the battery . You willonly have to stop for 5 minutes
or less to fill the hydrogen tank. So, once you leave Paris, a 5 -minute stop in Lyon , say,will be enough to

reach Marseille.

C A singular and specific platform  to include hydrog en

Renault Scenic Vision has an all-new platform that is purpose -designed to fit all the components: the
electric motor, hydrogen engine, batter vy, fuel cell and hydrogen tank. The engine is at the rear ,so there is
enough space for the 2.5 k g hydrogen tank at the front; the fuel cell is under the floor, at the back of the

platform, behind the battery.
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C Optimal travel times

5KLV SURSXOVLRQ Vof RenddiPStanic RiSoHd lisBwipldRa@d efficient. You can drive the car
as a conventional electric vehicle, without using the fuel cell, on your daily trips. Then, when you want to
travel longer distances, the useof | XHO FSHJQ.OY LLOMAIH G  duidkderRoxtap dp the\WAindgen tank

than to charge the battery . A aroute planner " calculates the power that the fuel cell needs to supply to

keep the battery charged for longer, so that \ RX GR QA Whatg®iY éh th&/Ray.. That way, you GRQA W
have to charge the battery until you park the car at your destination. When the weather is cold, the
hydrogen range -extender also keeps the battery at the right temperate for optimal operation and extra

range.

C Unrestricted driving

Renault Scenic VisionAV K\ EUL G hy@rébEnvgbinerfrainD @43 all the advantages of electric  driving

. instant acceleration, less noise and no vibration. Hybrid electric and hydrogen technology complements

the all -electric range, with the advantage of shorter stops and a smaller carbon footpri nt, making it
perfect for long journeys with your family . And, as it runs on green hydrogen, this car is a perfect fit for
3HQDXOW (URXSAV REMHFWLYHYV. AhcRid paBuii Br) UeEaRs Lthe Ida® diserRrgds O L W\
nothing but water when you use it. There are several advantages to this platform and this new kind of
propulsion system: you can drive long distances only stopping briefly to fill the hydrogen tank (roughly

every three hours) and they provide an appealing alternative to al I-electric motors Geven though they are

still in the exploratory phase.

C Clean energy and simpler use

Several systems to complement electric motors are being explored today to address the requirements
associated with long -distance driving. Hydrogen technology is one of the options to make electric
vehicles more convenien t.Renault is working on this technology in light commercial vehicles with  Hyvia,
WKH (URXSAV MR IPIQg\PoweHQ sd¥addd hydtoiéK mobility. Renault is also looking into the
possibility of using this technology in passenger cars, once it has cleared that milestone with LCVs, using

the hydrogen station networks that will be built.

RENAULT PRESS
media.renault@renault.fr
media.renault.com 13/ 48



The goal of providing this versatile
combination of electricity and hydrogen
istoVKULQN WKH YHKLFOHAV
while covering the full spectrum of
requirements. The fact that the
hydrogen is green 0 i.e. made with
renewable energies ,releasing no COz 0,
means that users can enjoy the added

convenience and the smaller carbon

footprint . As green hydrogen production

is sustainable, it can be used as a source of clean energy for a variety of purpose s, notably mobility.
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ZERO-CO: PRODUCTION: A RESPONSIBLE INDUSTRIAL ECOSYSTEM

Do more with less: that, in a nutshell, is Renault Group AV DS SURDF K QOWR enlissicBstifrdughdut
L WV Y HKL F OHt\hds made Ithid pledgeOatbngside its suppliers, so everyone in its value chain is

aiming for a responsible and sustainable ecosystem together.

C Carbon -neutral plants
Renault Scenic Vision was designed for local and responsible production in  low-carbon plants . The three
plants in the ElectriCity hub will be carbon -neutral by 2025 and all the plants in Europe will follow by 2030.
The Flins Re-Factory ZL OO E H figstXplauR Sadidaiéd to the circular economy. It is planning or has
already started up a variety of operations at its workshops including vehicle refurbishing or retrofits, and
part, material and batter yrecyclings 5KLV LV H[ WHQGLQJ YHKLFOHVA OLI HF\F

footprints.

C Lower-carbon batteries
Renault Group is developing green, low -carbon and responsible batteries. It has rearranged its entire
value chain to preserve resources and cut carbon emissions. The Renault Scenic Vision concept car is
tapping into all the options that have been identified so far through the strategic partnerships that
Renault Group set in motion in the past. The aim is to reduce the batter L Haaon footprint by 60%, both

by decarbonising the energy used to assemble them and  with a more responsible supply chain.

0 Sustainable supplies of nickel, through the strategic partnership with Terrafame to source low -
carbon, fully -traceable nickel sulphate . With this agreement, Renault Group will secure a
significant annual supply of nickel sulphate from Terrafame, representing up to 15 GWh of annual
capacity.

0 Sustainable supplies of lithium, through the 5 -year strategic partnership with ~ Vulcan Energy ,
withinthe ; HUR $DUERQ - L W&doxtde 6,000 10 R7008 Fkiric tonnes of battery -grade
lithium per year ;

0 The battery Gigafactory ,which will be set up in the ElectriCity hub in Douai by 2024, to enable local

production and optimise logistics;

o Closed -loop recycling of strategic materials  (cobalt, nickel, lithium) to produce new ba tteries: 80%

of the strategic materials used to make new batteries in 2030 will be recycled.
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https://en.media.renaultgroup.com/news/renault-group-to-partner-with-terrafame-for-sustainable-nickel-supply-57a1-989c5.html
https://en.media.renaultgroup.com/news/renault-group-partners-with-vulcan-energy-in-the-zero-carbon-lithiumtm-project-4927-989c5.html
https://en.media.renaultgroup.com/news/renault-group-places-france-at-the-heart-of-its-industrial-strategy-for-ev-batteries-55b2-989c5.html
https://en.media.renaultgroup.com/news/groupe-renault-veolia-solvay-join-forces-to-recycle-end-of-life-ev-battery-metals-in-a-closed-loop-1564-989c5.html

C Lower -carbon materials

L a
Extraction of raw materials and production of parts accounted for 13% of the carbon footprint of Renault
Group vehicles in 2020. So embarking its 15000 suppliers on a campaign to reduce that environmental
impact is one of the strategic priorities.
Six materials and components add up to  90% of the carbon footprint of purchases: steel, aluminium,
polymers, electron ic components glass and tyres.
By focusing efforts on these six materials and components between now and 2030, Renault Group aims to

shrink this carbon footprint by  30%.
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CARING FOR THE RESOURCES

33% recycled materials in new vehicles by 2030

The Group aims to increase the percentage of recycled

materials in new vehicles, relative to mass, to 33% by
2030.

Renault Scenic Vision is showing the way with
unprecedented rates: more than  70% of its total mass is
renewable and recyclable materials, and 95% of the
materials in its design 0§ including the battery 0 are
recyclable *.This is a virtuous circle for the environment

and for Renault Group. Component and battery
dismantling and recycling activities , at the Flins Re-
Factory and subsidiaries ,ZL OO JHQHUDWH RYHU

revenue in 2030.

Resource conservation and recovery are deeply e ntrenched in this model. Renault Scenic Vision L VQAW D
one-off venture unrelated to the electric ecosystem. It A& the opposite : itis fully integrated and tapping into

all the experiments that have been conducted in recent years. It has intelligent charging capabilities and

in due course will be able to feed energy back into the power network using vehicle -to-grid (V2G)
technology if needed . The know -how that Renault DQG WK H ( UR X S Hobiliz® ead po#l,ihDbgtery
management (second life , recycling, etc.), charging convenience and choice of charging options (at home

or on the road) cover sthe entire cycle and value chain.

*Under Directive 2005/64/EC on the type -approval of motor vehicles with regard to their reusability,

recyclability and recoverability
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RECYCLABILITY. THECONCEPTCAR THAT SHOWS THE WAY

b

C Responsible, single -material design

A full 95% R | WKLV FRQFHSWirklidind\thle b&tBryvHdate Pe@yWlable. This new approach to
design looks beyond the vehicle and includes previously unexplored ventures and technologies. The
exterior materials (steel, aluminium, carbon fibre and plastics ) can all be recycled at the end of their life
Everything inside is designed responsibly. For example the foams, fabrics and stitching on the light beige

seats are made of the same material, produced from fully recycled and recyclable plastic. They are ea sy

to detach from the frames. As they contain no pigments, they are even easier to recycle.

Renault Scenic Vision is engineered to be environmentally -friendly, and easy to recycle at the end of its

life.
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C A second life for the batteries

&VWLPDWHV VXJJHVW WKDW WKH QXPEHU RI HOHFWULF YHKLFOHYV
now and 2030,from 10million to 100 million. Renault Group is the first car maker to work on the full battery

lifecycle. It has thus developed solid expertise in increasing their durability and using them for a wider

variety of purposes. Once a battery is no longer fit to power a vehicle, its energy can be reused in station ary

storage solutions in homes or offices, or elsewhere (in boats, refrigeration systems, machinery or airport

logistics , for instance ).

*Under Directive 2005/64/EC on the type -approval of motor vehicles with regard to their reusability,

recyclability and recoverability
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